Spring is around the corner...and so are potential home buyers.
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Soon the air will be filled with a fantastic cacophony of honking Canadian Geese heralding joyfully, if noisily, the birth of Spring. With them will come daffodils and tulips, crocuses and primroses popping their heads up through the still frozen earth, delighting our eyes with their vibrant colours after those long endless days of ....white.  
Spring will also bring another erstwhile dormant creature out of hibernation. The serious home buyer. For those wishing to sell their properties now is the time to plan an effective strategy to draw as many of these potential purchasers to your front door as possible. I say an effective strategy because it is not enough to spruce up the driveway and place a sign outside and a picture in the paper. There is a fundamental reason why this type of selling tactic is not enough.  
Although curb appeal is an important aspect in drawing drive-by clientele and giving the appearance of a well-maintained property, it is a fact that more people than ever ‘shop on line’ for a list of houses they wish to visit. A discerning home seller must therefore generate a polished and pleasing visual presence of both the exterior and interior of their property on a reputable website and/or in a well-read newspaper if they are to gain maximum exposure and visitors.
This said those pictures must be of quality and must show the home to its full advantage. Photographs showing clutter-free, spotless and somewhat minimalistic rooms that still generate the ambience of a warm inviting home will act as the initial magnet that draw buyers from their computer screens or papers to your door. Once there the buyer’s initial interest must be further ignited. Rooms must be shown to be well maintained and spacious. They must be organised in such as way as to appeal to all buyers. Taste is not, after all, universal. The aim is to create an ambience that will ‘wow’ every buyer and give them a feeling of home and hearth. You want them to visualise themselves sitting in their favourite chair by the fireplace, relaxing with their family in the den or preparing a sumptuous meal in the spacious homely kitchen. You want each and every one of them to feel that they have come home. 
This is what sells houses.
Selling your home is traditionally one of the most stressful situations you can find yourself in, not least because many homes are sold during particularly unhappy periods in a home-owners life. All this planning and subsequent activity takes time, a commodity not many of us enjoy. Apart from this, being objective in re-organising what you have lovingly created can be a daunting prospect, even if you do in fact realise that your decor tastes may not gel with those of potential buyers. 
So what can be done to help reduce this usually painful experience? Enter a lesser known member of the real estate service. The Home Stager. A relatively new field in Canada, the services of a professional home stager can be of great benefit to a home seller. A popular and heavily utilised trade in Europe and the USA there is a plethora of reputable material showing how faster and profitable sales can be gained when a professional home staging consultant is employed. Home stagers are not replacements for real estate agents, neither are they interior designers decorating solely for the incumbents comfort. Instead they are trained to re-organise your home specifically to sell. They are a very beneficial addition to the real estate market in that they that will organise your home to attract a universal audience, alleviating much of the stress involved in selling.  The art of the professional home stager is to change the emphasis of your home from dwell to sell.
So if your home is, or will be, on the market, a little extra investment in a home staging consultant could very well expedite the sale of your property and help you transition more smoothly from your past to your future.  

